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Salmones Camanchaca Sustainability ambitions
at a glance ASC 50% reduction = Communities Carbon

oro dhtljl?t)i/cc))r?tge?zifie . In antibiotics by~ Increase the value Neutral
by 2021 2025 of our comnunities By 2025

Integrated value chain _
Production Assets
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Genetics Fresh water Seawater Processing Sales & Marketing 9 Fclosier Feraheries Processing
for Atlantic
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w" g Santiago
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Financial development: exercising endurance

12m rolling revenues and EBIT-margin before Fair Value 2020 earnings impacted by:

US$ million .
« Pandemic

- Historic low prices due to weak
demand and reduced market
access

348 350

339

- Increased operational cost from
Covid security measures

71,7 70,9 675 [ - Successful value-added strategy
60,1 60,0 58,0 ' o 52,7 mitigated decrease price impact

416 49,0

* |slotes incident

I 1T 18 I 2T 18 I 3T 18 I 4T 18 I 1T 19 I 2T 19 I 3T 19 I 4T 19 I 1T 20 I 2T 20 I 3T 20 I 4T 20 I ~ s .
18,6 » Reifihue algae bloomsin 1Q21

« Comau toxic algae bloom in late
March early April

EBIT -=#==Revenues



Value added: compensating market volatility

Atlantic Salmon Prices vs Urner Barry

_ _ (USD/Kg WFE)
* More stable price achievement
. 6000
driven by value added strategy:
» Lagging market fluctuations due to 5000

value added contracts

4000

« During 2020, prices were higher

3000

than market 9 out of 12 months. In

2/15 month, it was bellow
2000
* Recent price recovery expected to o

Tonnes

1000

be fully materialized by Q3

* Flexibility to change markets & 0
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Our Growth Plan

Harvest volumes”

1
1
1
1
1
l
Thousand tonnes WFE [ 65-70 65-70

l

: 60-62

| -

| 53-54
48 :
44-46 |
:
1
l
33 | I :
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
I I !
2016 2017 2018 2019 2020 2021E 2022E 2023E 2024E 2025E

m Atlantic salmon  m Other species

*Figures do not include trout joint venture volumes from 2016-2022. The JV has an estimated average annual capacity
5 for 12,000 tons WFE and expires in 2022, after which the agreement will continue with 2/3 of the current capacity. Projections might change by
market or environmental conditions.

~8,000 tons
Coho

~60,000 tons
Atlantic salmon




36% less biomass over

Chilean 2021 Supply: declining 3K y-0-y

165

« Chilean all biomass in the ocean water by April 2021
was 6% lower in number of fish, but harvestable fish
(weights > 3kg) were 36% down

* Lower harvest weights compensated by higher # of &
fish harvested, keeping supply 5
=
23%
19%
Harvest volumes
(ths tonnes) 69.3 66.6 59.9 581 619 615 53.3
Avg Weight ( Kg) 592 574 536 532 503 533 4.95 Abr 20 bro1
®0-1000 n° 1000-2000 n° m2000-3000 n°
m 3000-4000 n° ® 4000-5000 n° ®>5000 n°

Source: Aquabench April 2021



Market sentiment on Chile

Positive sentiment increased to
65% ( from 18%)

2021 vs 2020

m Positive = Neutral = Negative

7 Source: Chilean Salmon Marketing Council USA, “Market Conditions, Market Share, Sentiment”
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Pandemic effect on demand

FOODSERVICE SALES Q1 2021 returned to
pre-pandemic levels

« Census data suggests restaurant sales in April
2021 were the strongest on record

Mar Apr

Jan Feb
2019 m 2020 m 2021
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reversing

GROCERY Sales 2021 are STABLE and
Holding

« It appears grocery sales are not decreasing as
foodservice ramps up

Mar Apr

Jan Feb
2019 m 2020 2021
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8 Source: Chilean Salmon Marketing Council USA, “Market Conditions, Market Share, Sentiment”



US Consumption Trend: changing for the better

1. Category is growing fastest

« Seafood was leader in grocery sales in
2020 with 28% growth across all species;
and 25% for Salmon #2 category

2. People in search for nutritious and
health

* Revaluing seafood in their diets foster by its
health benefits

9 Source: The Food Industry Association, Study “The power of Seafood 2021”

s Revenue Unit
Revenue (million USD) Change (%) Change (%)

Other Seafood N 2.714 +27.8 +21.3
Other Fin Fish 1M 713 +60.2 +39.6
Crab I 1531 +204 +16.3

Tuna I 2075

SALMON I 3.415

+29.6 +23.7

Shrimp I 41805

Source: NielsenlQ Total Food View, Total U.S.A. OC52: Weeks Ending1/2/21

Nutrition Claims Impacting Seafood consumption

Low in fat

No additives or solutions
Inmune support

Contains Essencial Nutrients

Contains Health fats such as..

Heart healthy
High Quality Protein

47%
50%
52%
56%
57%
62%

65%



US Consumption Trend: changing for the better

w

. Cooking at Home:

53% of seafood consumers are now
cooking more than before pandemic

Frequent consumers are becoming even
more so

Change in Seafood cooking during the pandemic

Seafood consumers

Frequent
Occasional
[ Less [ same Some more || Many more
10

Source: The Food Industry Association, Study “The power of Seafood 2021”

2. Teach Me Please!

« Americans are hungry for more knowledge
about seafood including:
« Know the Quality « Seafood sustainability
« Cook, prepare, flavour ~ * How to buy
* Nutritional benefits

2‘l\ 7 5(y WANT TO BECOME MORE KNOWLEDGEABLE ABOUT HOW
! O 10 COOK, PREPARE OR FLAVOR SEAFOOD

axh
74% . @ 71%
OF SEAFOOD CONSUMERS WANT TO BE

OF SEAFOOD CONSUMERS WANT
MORE KNOWLEDGEABLE ABOUT

TO BECOME MORE
KNOWLEDGEABLE ABOUTTHE SEAFOOD SUSTAINABILITY (37% OF
NON-SEAFOOD CONSUMERS).

NUTRITIONAL BENEFITS OF

SEAFOOD (43% OF NON-SEAFOOD
CONSUMERS).
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Supply & Demand dynamics

Pandemic Price Impact is gone

U

S Chilean Fillets Price During 2020:

(USD por LB of trim D fillets, UB)
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« High volatility in prices and
historically down

« Reduction of demand in
foodservice channel compensated
by retail

» Chilean exports to the US grew
14%

Trend 2021;

S_mmm=a

« Demand fully recovered
1 3 4 6 7 9 101213151618 19 21 22 24 25 27 28 30 31 33 34 36 37 39 40 42 43 45 46 48 49 51 52

Max (2015-2019) Min (2015-2019) emmmmmm2020 =————202]1 === Avg 2015-2020 * Prices at record hlghS



Key takeaways

12

Environmental and pandemic incidents strongly
impacting Ebit margin achieved in 2018-2019. Very
extraordinary & unusual incidents.

Salmones Camanchaca is positioned into the
growing need for sustainably “superfood” and
rapid growth in seafood/salmon category

Well positioned in high growth segments by
focusing in value added and its corresponding
processing & marketing flexibility

Company keeps its organic growth plan of
~70,000 by 2024-2025, and restablishing its cost
standards by 2022
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